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Innovate — and  Become  a  Leader. 
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Compact  High-Rise  Parking  May  41 

The  Concept  Plan  for  Downtown. 

Laurence  A.  Alexander.  June  4 

Is  A  Bell  Tolling  for  the  Traditional 
Downtown  Main  Store?  E.  B.  Weiss. 
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They  Put  It  All  Together.  Claudia 
Deutsch.  Dec  30 


Regular  Features 

Association  Activities. 

Ad  Ideas,  Joseph  R.  Rowen.  Examples  of 
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Brief  Encounters.  Round-up  of  new  ideas 
and  surveys..  * 

FYl:  Ideas  for  Independents  by  nrma  divi¬ 
sion  heads.  Items  by  staff  heads  presenting 
information  for  smaller  stores. 

Heard  &  Overhead.  What’s  being  said  by 
and  about  retailers. 

International  Retailing,  by  A.  L.  TrotU. 

Legal  Briefs.  Legal  and  legislative  develop¬ 
ments  of  special  interest  to  retailers. 

Let  Me  Put  It  This  Way.  E.  B.  Weiss  speaks 
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“Ad  Ideas”) 

Selling  Fashion,  Annalee  Gold. 

Washington  Report,  Joseph  Dauksys. 

Special  Issues 

March  1971 — Detailed  report  of  nrma’s  Dia¬ 
mond  Jubilee  Convention.  (See  subject 
listings  for  individual  stories.) 

June  1971 — Contains  nrma  Directory  of  As¬ 
sociate  Members. 

July  1971 — Contains  1971-2  Catalog  of  Books. 
Films  and  Periodicals. 

August  1971 — Includes  Sales  Volume  of  100 
Top  Stores. 

November  1971 — Includes  1972  Convention 
Preliminary  Program. 


"THE  BEST  THING  NEXT  TO  YOUR  DOOR" 

HEATED  AIR  DOORS 

FOR  USE  OVER  ENTRANCE  DOORS 


Careers  in  Retailing  Committee  of 
nrma.  Nov  30 

Consumer  Affairs  Committee  of  nrma. 

Dec  18 

Shrinkage  Control 

Feel  Insecure  in  Security  Systems? 

E.  B.  Weiss.  Using  them  and  selling 
them.  Feb  47 

One  Customer  in  15  is  a  Shoplifter. 

Saul  D.  Astor.  Apr  8 

A  Program  for  Loss  Prevention.  Re¬ 
port  of  Convention  Session.  Mar  16 

To  Fight  Shoplifting,  nrma’s  and 
inae’s  National  Campaign.  Nov  6 

Spotlight  on  Stores 

Globus:  Swiss  Retailing  Leader.  Dr. 

Howard  B.  Jacobson.  Feb  8 

Ward’s  Modular,  Automated  Store. 

Apr  12 

Valentino’s  New  York  Boutique.  Clau¬ 
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■  SUPERMARKETS 
RESTAURANTS 
DEPARTMENT 
STORES 
^  HOSPITALS 

OFFICE  BUILDINGS 
J  MOTELS  8t  HOTELS 
\  SERVICE 
_  -  ENTRANCES 
^  EMPLOYEE  EXITS 

FOR  USE  IN  ALL  SEASONS 

IN  WINTER  WEATH¬ 
ER  over  entrance  doors 
as  protection  against 
uncomfortable  cold 
drafts  on  customers  and 
personnel.  Augments 
existing  heat. 

IN  WARM  WEATHER 
using  fan  only  will  pre- 
vent  loss  of  air  condi¬ 
gn  tioning  and  act  as  bar- 
rier  to  insects  and  dust. 

Send  door  size  for 
^  quotation  and  brochure. 
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